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Project with title: ,ONE DESTINATION, TWO COUNTRIES“

Application Ne CB005.1.22.134
Contract for grant Out.Ne RD-02-29-40/20.03.2017 r. under the Interreg Cross — Border Cooperation Bulgaria — Turkey
Programme 2014-2020 CCl: 2014TC1615CB005.
Priority Axis 2 “Sustainable Tourism”
Specific objective 2.2. ,Increasing the cross-border tourism potential by developing common destinations”.
Implementation period: 21.03.2017 — 20.03.2018 (15 months); Total value of the contract: 57 740,97 €

This project is co-funded by the European Union through the Interreg — IPA CBC Bulgaria — Turkey Programme 2014-2020

Burgas

606

Projeisms: ,,BIR GUZERGAH iKI ULKE“

Bagvuru Ne CB005.1.22.134
2014-2020 CCl: 2014TC1615CB005 Bulgaristan — Tiirkiye Interreg Sinir Otesi isbiligi Programi S6zlesme
Ne RD-02-29-40/20.03.2017 .
Oncelik Ekseni 2 “Siirdiiriilebilir Turizm”
Spesifik Hedef 2.2. ,Ortak destinasyon lar gelistirerek sinir 6tesi turizm potansiyelini arttirmak”.
Uygulama siiresi: 21.03.2017 — 20.03.2018 (15 ay); Toplam Sozlesme Biitgesi: 57 740,97 €

Bu proje Bulgaristan—Tiirkiye Interreg Sinir Otesiisbiligi Programi 2014-2020 ¢ercevesinde
Avrupa Birligi tarafindan desteklenmektedir

MpoeKT c HaumeHoBaHue: ,EAHA AECTUHALIUA OBE ObPXABU

Per. Ne CB005.1.22.134
[Lorosop 3a 6e3BbamesgHa GuHaHcoBa nomouy u3x. Ne P-02-29-40/20.03.2017 r. no Mporpama MHTepper
32 TPAHCrPAHMYHO CbTPyAHMYEecTBO bbarapua-Typuma 2014-2020CCl: 2014TC1615CB00S5.
MpuoputeTHa oc 2 ,YcTONUMB Typn3bm“
CneuunduuHa uen 2.2. ,lMoBuwaBaHe Ha NOTEHLMANA 33 TPAHCrPaHMYEH TYPU3bM Ype3 pa3BUTME Ha 06LLM AecTUHALUN”
MNepuoa Ha usnbaHeHue: 21.03.2017 — 20.03.2018 (15 meceua); O6wa cToMHOCT Ha gorosBopa: 57 740,97 €

lMpoekmbm e cbgbuHaHcupaH om Egponelickusi Cbro3 Ypes3 rnpoepamama 3a
TIC MHTEPPET - UTTM bvreapus-Typyus 2014-2020



The main aim of the project is to develop the tourism
industry in the region with current strengths and to change the
market structures by focusing on one of the rising tourism
trends named "Border Tourism", which creates destinations,
including border countries in a region. The partners will
increase their planning and marketing capacity with training
programs, will work together to develop marketing plan for
Border Tourism, jointly develop border tourism promotional
materials and focus on marketing activities in the final
implementation phase of the project.

Based on these specific activities, the project will contribute to the attractiveness using the strengths of the region,
will contribute to the cross-border tourism potential with common destinations and will increase the networking
by creating a cross-border marketing initiative.

Target groups:

e Local ExpertsinTourism-20

e Potential Tourists- 10000

e Tour Operators-100

Final beneficiaries:

e Local Economy and Business - 500

* CBCResidents-500000

Bu projenin temel amaci yeni bir turizm trendi olan ve sinir iilkelerinde destinasyonlar belirlenerek
olusturulan “Sinir Turizmi”’ne odaklanarak, bolgenin mevcut giiclerini ve degisen Pazar yapisini gelistirme
yoluyla turizm endiistrisini harekete gecirmektir. Partnerler egitimler yoluyla planlama ve pazarlama
kapasitelerini gelistirecekler, sinir turizmi igin pazarlama plani lizerinde birlikte ¢alisacaklar, ortak hareket
ederek tanitim iriinleri gelistirecek ve projenin son uygulama doneminde pazarlama faaliyetlerine
odaklanacaklardir. Spesifik hedef cergevesinde, proje bolgenin giiglii yanlarini kullanarak bolgenin gekiciligine
katki saglayacak, ortak destinasyonlar belirleyerek sinir 6tesi turizm potansiyelinin gelismesine yardimci olacak
ve sinir 6tesi bolge pazarlama girisimi meydana getirerek boélgesel aglari gelistirecektir.

Hedef Gruplar:

e Turizm Sektorinde Yer Alan Yerel Aktorler - 20

e Potansiyel Turistler-10000

e Tur Operatorleri- 100

Nihai Faydalanicilar:

* Yerel Ekonomi ve isyerleri- 500

e CBCSakinleri-500000



Bulgarian
OcHOBHaTa Lie1 Ha NPOEeKTa € Pa3BMUTUETO Ha TYPUCTUYECKATa MHAYCTPUA B PErMOHA C HACTOALLUTE CUJTHU

W NPOMEHALLMTE Ce Na3apHU CTPYKTYPH, ¢ GOKYCUMPaHETO BbPXY eAHa OT HapacTBalLMTe TeHAEHUUM B TYpU3Ma
HapeyeHa "lpaHnyeH Typu3bM", KOATO Cb3aaBa AECTUHALMMU, BKAKOYUTENHO C FPaHMYeLLmMTe AbpKaBn B AaJeH
pervoH. NapTHbOpUTE Lie NOBMULIAT KanauuTeTa 3a NNAHUPAHETO U MAPKETUHT C NPOrpammn 3a obyyeHue, Lie
paboTAT 3ae4HO 3a pa3paboTBaHe Ha MAPKETMHIOB MJ1aH 3a rPaHMYEH TYpU3bM, CbBMECTHO LWe pa3paboTart
peKknamHu matepmanu u we ce GOoKycMpaT BbpXy MapKeTUHIoBaTa A4eNHOCT B KpalHaTta ¢pasa Ha U3NbAHEHMeE Ha
npoekKTa.

Bb3 OcHOBa Ha Te3u cneunMdpuyHM AEMHOCTU, NPOEKTHT Le AoNpuUHece 3a NPUBAEKATENHOCTTA,
M3NON3BANKM CUNHUTE CTPAHM HA PETMOHA, LWe AONPUHECe 3@ NOTEHLMaNa HA TPAHCIPAHUYHUA TypU3mMa Cc 06Lm
LEeCTUHALMN U e YBeNUYM MpeXKaTa Ypes Cb34aBaHe Ha TPaHCTPaHUYHA MAapKEeTUHT MHULLMATMBA.

Lienesu rpynu:

e MecTHM eKcnepTn B Typuama - 20

e [loTeHumanHn Typuctn—10000

e Typonepatopun-100

KpaiHu 6eHnduueHTH:

* MecTHaTa MKOHOMMKA M brusHeca—500

e Xutenute Ha TpaHcrpaHn4Hma pernoH—500 000

MAIN PROJECT ACTIVITIES

1. Destination Planning and Destination Marketing Trainings

There will two trainings in Uzunkopru, Turkey and Haskovo, Bulgaria for 20 representatives from the
tourism sector. After the completion of the training programs, the expected outcome is increased capacity among
the stakeholders about the planning and marketingin Border Tourism.

2. Marketing Monitoring Committee Meetings

The committee will be composed of 8 representatives of the project staff and representatives of member
boards of both chambers. The committee will meet 4 times — once in 3 months to analyze and evaluate the
marketing activities' success.

3. Service Capacity Building for Partners

This activity will increase the service capacity of the chambers to their members in the tourism and related
industries. In the scope of this activity, a mobile application regarding the LP's services will be developed and a web
tool for Marketing will be developed to raise awareness of both regions. This activity will also be an important tool
for project's sustainability to keep the business society participating and supporting the “border tourism”
development.

The purpose of the mobile app is to support business society in various ways such as training, getting
necessary information, and regulations etc. It share same database with the LP's (Uzunkopu CCI) web site.
You can download it for both android and iphone: UTSO MOBIL



And the Web Tool for Marketing: a web-page with a blog section to present the tourists' experiences at the
One Destination Two Countriesis bulgaria-turkey.eu

PROJENIN TEMEL FAALIYETLERI

1. Destinasyon Planlamave Destinasyon Pazarlama Egitimleri

Turizm agisindan Uzunkdpri ve Haskovo'da iki egitim diizenlenmesi. Egitimler akademik gevre, isverenler
ve burokratlardan olusan 20 kisilik heyetlere verilecektir. Egitim programlarinin tamamlanmasinin ardindan
beklenen sonug¢ paydaslar arasinda sinirturizmi agisindan planlama ve pazarlama konularinda kapasitenin
arttirllmasidir.

2.izleme Komitesi Toplantilari

Komite proje personelleri ve odalarin yonetim kurullarinda belirlenen temsicilerden olusan 8 kisilik
gruptur. Komite her (¢ ayda bir olmak tizere toplamda 4 defa toplanacak ve pazarlama faaliyetlerinin gelisimini
analiz edecektir.

3. Ortaklarin Hizmet Kapasitesinin Gelistirilmesi

Bu faaliyet odalarin hizmet kapasitelerini, turizmle ilgilenen isletmelere ve turizmle alakali sektorlere
yonelik olarak gelistirilmesini amacglamaktadir. Bu faaliyet cercevesinde Lider ortagin hizmetlerini destekleyen bir
mobil aplikasyon gelistirilecektir. Ayrica pazarlama amaciyla bolgenin farkindaliginin arttirmak amaciyla web sitesi
hazirlanacaktir. Bu faaliyet projenin stirdirebilirligi ve is dlinyasinin sinir turizmine destekleri agisindan da 6nemli
bir aractir. Mobil uygulamanin temel amaci ise is diinyasini kapasitesini egitimler, gerekli bilgiler, uygulamalar vb.
yollar ile gelistirmektir. Uygulama Uzunkdpri Ticaret ve Sanayi Odasi'nin resmi web sitesi Gzerinden veri aktarimi
saglamaktadir. Uygulamayi android ve iphone icin UTSO MOBIL olarak aratarak indirebilirsiniz. turistlerin
tecriibnelerine ulasabilmekigininternet sitesine bulgaria-turkey.eu adresinden ulasabilirsiniz.

OCHOBHU AEMHOCTU NO NPOEKTA

1. 06yuyeHuna no MNnaHupaHe Ha lectuHaumna u MapKeTUHr Ha lecTMHauumA

MpoBexaaHe Ha aBe 0byyeHUsa B Y3yHKbonpto, Typuma n XackoBo, bbarapusa 3a 20 npeactasutenun ot
aKaZeMuyHuTe cpean, busHeca N AbprKaBHUTE CAYKUTENN OT cdepaTta Ha Typuama. Cnep NPUKIOYBAHETO HA
06y4YnTENIHUTE NPOrPaMm, OYAKBAHUAT pPe3ynTaT € yBeAMYeH KanauuTeT cpes, 3auHTepecoBaHUTE CTPaHM 3a
NAAHUPAHETO U MAPKETUHIA B TPAHCTPAHUYHUA TYPU3BM.

2. Cpewwm Ha MapKeTUHT MOHUTOPUHIOB KOMUTET

B KOomUTETa Le yyacTBaT ocem NPeACTaBUTENM HA eKMNa NOo NPOEeKTa U NpeacTaBUTeNN OT yNpaBUTeHUTe
CbBETW Ha ABeTe Nanati. KoMUTeTHT Le 3aceaBa 4 NbTM - BeAHBK Ha 3 MeceLa, 3a Aa aHaM3npa 1 OLeHU ycnexa
Ha AeMHOCTUTE NO NPOEKTa.

3. U3rpakpaHe Ha KanayuTeT 3a yC/yrv Ha NapTHbopuUTe

Tasn AeNHOCT We ce OCbLLEeCTBABA C LEeN yBenYaBaHe KanauuTeT Ha NanaTtute npu obcnyKBaHETo Ha
cBOMUTe yseHoBe B 06/1aCTTa Ha Typu3ma U CBbP3aHUTE C Hero oTpacsin. B obxBaTa Ha Ta3u AeWHOCT Wwe 6bae
pa3paboTeHO MOBWUAHO MPUIOXKEHWE, CBBP3AHO C ycayruTe Ha [naBHKMA MMapTHbOP, U We ce pa3pabotu yeb
WMHCTPYMEHT 32 MapKeTUHT, KOMTO Aa nognomMorHe MHGOPMMPAHHOCTTA 3a ABaTa pervoHa. Tasm A4eHOCT CbllLo
e 6bae BarKeH MHCTPYMEHT 33 YCTOMYMBOCTTA HA NPOEKTA, C Len Aa MoTuBMpa busHec obLwecTBo Aa noaxkpenm
pa3BUTMETO "rpaHnYHNA Typmn3bM". LlenTta Ha npuaoKeHneTo e ga nognomorHe 61M3Hec 06LLEeCTBOTO NO pasinNYeH
HauMH, KaTo obyyeHus, NpenocTaBAHE Ha HeobxogMma MHPOPMAUMA M 3aKOHU, U Ap. CbabpiKa cbliaTa
MHPOPMaLMA, KOATO € HAIMYHA U Ha yeb-caiiTa Ha MhaBHuA napTHbop (TMM-Y3yHKbOMNpIo).

MprAoKEHNETO MOoXKe Aa ce cBanu, KakTo 3a Android Taka n3aiPhone e: UTSO MOBIL
A yeb-MHCTpymeHTa 32 MapKeTUHT e BCbLLHOCT yeb-CcTpaHUuaTa B e4HO € 62101 33 NPeXKMBABAHMATA Ha TypUCTUTE
Hacnagunuv ce Ha EgHa JectmHauma e Jbprkasu e: bulgaria-turkey.eu



4. Preparation of Promotional Materials

The project partners and experts will jointly
develop promotional materials. There will be periodic
blog posts in the web site: bulgaria-turkey.eu to
increase the hits of the web page and all social media
and internet marketing tools will be directed to this
web page. 5 video clips will be prepared to be
disseminated online. These video clips will use the
motto of “One Trip, Two Countries” and will use the
strengths of the region for promotional and marketing.
The videos will be uploaded both on web page and
social media. 1000 brochures and 1000 catalogues in
Bulgarian, Turkish and English with information about
crafts in the cross-border region will be printed to be
distributed during the international tourist trade
exhibition ITB Berlin 2018, Germany outside the cross-border region.

5. “Border Tourism Marketing Campaign” — Social Media Marketing

The project partners will create a joint cross-border brand in tourism by using the rising trend “Border
Tourism”. The social media tools are obligatory now and are the easiest tool for creation of a brand and raising the
awareness of the target audience.
The facebook page of the projectis: One Destination Two Countries

6. “Border Tourism” Marketing Campaign — International Exhibition

The project partners will hire a stand desk at the international exhibition - ITB Berlin in period 7-11 March
2018 and will promote the cross-border region together to the international audience.
During the exhibition, the project partners will use the marketing tools prepared and contact international
operators for further promotion of the region. Partners institutions are expected to contact 100 tour operators
from all over the world but the focus will be European tour operators to visit the cross-border region Bulgaria —
Turkey.
Preparation of 3-D magnets, which shall be given to the tour agents and visitors at ITB Berlin.

urkis
4. Tanitim Materyallerinin Hazirlanmasi

Proje ortaklari ve uzmanlari tanitim materyalle-
rini beraber hazirlayacaklardir. Web say fasi tiklanma
oraninin artmasl icin web bulgaria-turkey.eu sitesinde Qg
periyodik bildirimler yer alacak ve sosyal medya
hesaplari siteye yonlendirme yapacaktir. Ayrica 5 kisa ; 5
video cekimi gerceklestirilerek internette yayinlana- *
caktir. Bu videolar “Bir Gezi, iki Ulke” sloganini kullancak
ve bdlgenin pazarlama ve tanitim agisindan gugli |
yonlerini icerecektir. Videolar ayni zamanda sosyal
medyadan da paylasilacaktir. Ayrica Bulgarca, Tirkce ve ©
ingilizce olarak, bélgede yer alan zanaatlariiceren 1000 /=4
brosiirve 1000 katalog bastirilarak Uluslararasi Berlin
Fuari'nda ziyaretgilere dagitilacaktir.

5. “Sinir Turizmi Pazarlama Girisimi” — Sosyal Medya Tanitimi

Proje ortaklari ortak bir sinirétesi turizm markasi olusturma istegi icerisindedir. Bu gergevede sosyal medya
araclarini kullanmak zorunlu ve marka olusturmada ve farkindaligi arttirmada hedefkitleye ulagsabilmenin en kolay
yontemdir.
Projeye ait facebook sayfasininismi “One Destination Two Countries” dir.
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6. “Sinir Turizmi Pazarlama Girisimi” —Uluslararasi Fuar

Proje ortaklari, sinir 6tesi bolgeyi uluslararasi potansiyel turistlere tanitabilmek igin Uluslararasi Berlin
Fuari gibi fuarlardan birinden stand kiralayacaklardir. Fuar sirasinda proje ortaklari hem uluslararsi operatorlere
hem de potansiyel turistlere hazirlanan tanitim materyalleriile ulasacaklardir. Ortaklarin 6zellikle Avrupa éncelikli
olmak lizere diinyada faaliyet gosteren 100 tur operatori ile Bulgaristan-Turkiye bolgesini ziyaret etmeleri igin
iletisime gegcmesi beklenmektedir.

4.oaroToBKa Ha peKNaMHU maTepuanm

MapTHbOPUTE MO NPOEKTA U EKCMEPTU CbBMECTHO LLLe Pa3paboTAT peknamHUTE MaTepUau.
B yeb6-caiita bulgaria-turkey.eu we uma nepuoanyHu nybaMKauuuM, 3a Aa ce YBEAWYM NOCEL,AeMOCTTa Ha
yebCcTpaHMLAaTa U BCUYKM COLMATHU MeANN U UHTEPHET MAPKETUHIOBU MHCTPYMEHTM We 6baaT HAaCOYEHN KbM
Ta3n yeb cTpaHuMua. 3acHeMaHe Ha 5 KpaTKM MapKeTUHr BUAEOKAMNA C Len OHMANH pasnpocTpaHeHue. Tesu
BMOEOKANNOBE LLe M3MON3BAT MOTOTO Ha "eAHO NbTyBaHe, ABE AbPKaBM" U We NpeacTaBAT CUIHUTE CTPAHU HA
pernoHa 3a HacbpyaBaHe MU MapKeTUHra. BugeoknmnoseTte Wa 6baaT KayeHu B yeb cTpaHMLATa M B COLMANHUTE
meamn.
M3rotBaHe M oTneyatBaHe Ha 1000 mHpopmaumoHHM Bpowypn 1 1000 KaTanosm Ha OGBATAPCKKU, TYPCKU U
AHINMACKKM e3uLm ¢ MHGOPMaLMA 33 3aHAATUTE B TPAHCTPAHUYHMA PErNoH, 3a Aa 6bAaT pa3gafeHun No Bpeme Ha
MeXAYHapOoAHOTO TYPUCTUUYECKO n3noxeHue ITB bepanH 2018, lfepmaHnA B U3BbH TPAHCTPAHUYHUA PETVIOH.
M3rotBaHe Ha 3-D marHuTK, KOUTO Wwe 6bAaT Manku nogapbuM Ha TyponepaTopu M MNOCETUTeNUTE Ha
MeXAyHapoaHOTO U3noxeHue B bepnnH.

5."lpaHnueH Typusbm" MapKeTUHroBa KamnaHuA — MapKeTUHT B COLUANHUTE MPEXKU

MapTHbOPMUTE NO NPOEKTa MCKAT Aa Ce Cb3AaAaT CbBMECTHA TPaHCrpaHUYHa MapKa B TypMCTMYecKaTa
MHAOYCTPUA, U3NON3BANKU TEHAEHUMATA KbM YBE/IMYABAHE HA MHTEpEeC KbM "paHnyeH Typusbm". MHCTpymeHTUTe
33 COLMaNHM MeAnn cera ca 3a4b/IKUTENHM U NO-NeCHUA MHCTPYMEHT e Cb34aBaHe Ha MapKa M NOBMLLABAHE Ha
0CBEAOMEHOCTTa Ha LieneBaTa ayguTopus.
Facebook ctpaHnuaTta Ha npoekTa e: One Destination Two Countries

6. ,[paHnyeH Typu3bM" MapKeTUHroBa KamnaHus - MexkayHapoaHa usnox6a

MapTHbOPUTE MO NPOEKTA LLE HAEMAT LAHA Ha U3/10XKEHME N0 MeXAyHapoaeH Typusbm — ITB BepavH B
nepuoaa 7-11 Mapt, 2018 . 1 Wwe npeAcTaBAT TPAHCIPaHUYHMA PETMOH Ha MeXKAyHapoAHaTa ayamuTopums.
Mo Bpeme Ha U3/10XKEHNETO MNAPTHLOPUTE MO NPOEKTA LLE M3MN0/13BaT MAaPKETUHIOBUTE MHCTPYMEHTU, MOATOTBEHMU
33 4a Cce CBbpXKaT C MeXAyHapoaHUTe onepaTopu 3a MO-HaTaTbLIHO HacbpyaBaHe Ha pervoHa. OyaKkea ce,
NapTHbOPCKUTE MHCTUTYLIMM Aa ce cBbp:KaT ¢ 100 TyponepaTopw OT LA CBAT, HO POKYCHT LWe 6baaT eBPONencKkuTe
TyponepaTopu 3a NoceLeHNe Ha TPaHCTPaHUYHKA pernoH bvarapma — Typuus.
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PROFILE OF THE CROSS-BORDER REGION HASKOVO - EDIRNE

The cross-border region of Haskovo - Edirne is located in southeastern Europe, located on a total area of
11,822 sq km. with a population of 637,944 people by 2014.

The cross-border region crosses one of the main trans-European corridors, namely the Pan-European
Corridor IV (Orient / East-Med Corridor) - Dresden - Prague - Bratislava - Gyor - Budapest - Arad - Craiova - Sofia -
Plovdiv - Istanbul / Bourgas, Branch Sofia - Kulata - Thessaloniki is a road connecting the countries of Central Europe
(North and Baltic Sea) with the Black Sea and the Mediterranean Sea (port of Thessaloniki), which allows the
optimization of the use of the respective ports and the connected sea motorways. ETC is a section on the territory
of our country, it consists of first class road and motorways and belongs to "Transit roads".

This creates relatively good prerequisites for its development as a transport, commercial and tourist center with a
wide range of services.

HASKOVO — EDIRNE SINIROTESI BOLGESININ PROFiLI

Haskovo — Edirne sinir 6tesi bolgesi Avrupa kitasinin giiney dogusunda 11.822 m*'lik alanda yer almakta ve
bolgede 2014 yili verilerine gore 637.944 kisi yasamaktadir. Bu bdlge Avrupa ve Asya'nin baglanti noktasi olup Pan
Avrupa Koridoru — Dresden — Prag — Bratislava — Gyor — Budapeste — Arad — Craiova — Sofya — Plovdiv —
istanbul/Burgaz, BranchSofya — Kulata — Selanik yoluyla Orta Avrupa'ya ( Kuzey ve Baltik Denizleri) ve cesitliliman
ve otobanlari ile Ege/Akdeniz'e uzanmaktadir. ETC bolgesi Glkemize ait bir bolgede yeralip birinci sinif yollardan
olusan “TransitYollar”in parcasidir. Bu durum genis caph hizmet kapasitesi ile lojistik, turist ve ticaret merkezi
olmanin 6nkosulunu olusturmaktadir.

nPO®UN HA TPAHCTPAHUYHUA PETMOH XACKOBO - O4PUH

TpaHCrpaHUYHMAT pernoH Xackoso - O4pWH e pa3nonoXeH B toronstovyHa EBpona, paznonoxeH Ha obua
Teputopma ot 11822 km’. c Hacenenue o1 637 944 aywinkbm 2014 .

Mpe3 TpaHCrpaHUYHUA PErMoH NPEMUHABA e4MH OT OCHOBHUTE TPAHC €BPOMNENCKM KOpMAO0PU, @ UMEHHO
Esponeiicku TpaHcnopTeH Kopuaop No IV (Orient/East-Med Corridor) - [lpe3aeH - Mpara - bpatucnasa - Mbop -
byananewa - Apag - Kpaiiosa - Codusn - Mnosane — UctaHbyn/byprac, ¢ pasknoHeHue Codusa - Kynata - ConyH e nwur,
CBbP3Ball, cTpaHuTe oT LeHTpanHa EBpona (CeBepHo M Bantuiticko mope) ¢ YepHo n CpeamsemHo mope
(npuctanunwe ConyH), KOeTo NO3BONABA ONTMMWU3MPAHE WM3MNON3BAHETO HAa CbLOTBETHUTE NMPUCTAHULWA U
CBbpP3aHUTE MOPCKUTE Marnctpanu. ETK e yyacTbk Ha TepuMTOpUATa HA CTPaHaTa HU, CbCTOALL Ce OT MbPBOK/ACEH
MbT M aBTOMArncTpanu U ce npuymcassa Kbm "TpaH3UTHM nbTMwa“. ToBa Cb3gaBa CPaBHUTENHO A06pwU
NPeAnoCcTaBKM 33 Pa3BUTMETO M KAaTO TPAHCMOPTEH, TbPrOBCKU U TYPUCTUYECKM LEHTBHP C LWMPOK CNEKTbP OT

ycnyru.
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LEAD PARTNER / BOAELL, MAPTHbOP / LIDER ORTAK:
UZUNKOPRU CHAMBER OF COMMERCE AND INDUSTRY
Uzunkopru, Edirne, Turkey

Tel: +90 284 513 10 64; +90 284 513 54 13

Fax: +90 284 513 22 80

e-mail: uzunkoprutso@tobb.org.tr; web: www.utso.org.tr

UZUNKOPRU TiCARET VE SANAYi ODASI

Uzunkopri, Edirne, Turkiye

Cumbhuriyet Meydani Ne 17

Tel: +90 284 513 10 64; +90 284 513 54 13

Faks: +90 284 513 22 80

e-mail: uzunkoprutso@tobb.org.tr; web: www.utso.org.tr

TbPFOBCKO-NMPOMMULLNEHA MANATA - Y3YHKbOTMPIO

rp. Y3yHKbonpto, 06a. OapuH, Penybnuka Typuma

LOxkymxypuet Meliganb Ne 17

Ten.: +90 284 513 10 64; +90 284 513 54 13

®dakc: +90 284 513 22 80

e-mail: uzunkoprutso@tobb.org.tr; web: www.uzunkoprutso.tobb.org.tr

PARTNER / NAPTHbOP /ORTAK:

HASKOVO CHAMBER OF COMMERCE AND INDUSTRY

City of Haskovo 6300, Municipality Haskovo, district Haskovo

4 Tsar Osvoboditel Str.

tel: +359 38 66 11 12; tel./fax: +359 38 66 55 02

e-mail: haskovocci@gmail.com, hcci@bcci.bg; web: www.haskovocci.com

HASKOVO TiCARET VE SANAYi ODASI

Haskovo ili 6300, Haskovo bdlgesi, Bulgaristan

Tsar Osvoboditel Sok. Ne 4

tel: +359 38 66 11 12; tel./faks: +359 38 66 55 02

e-mail: haskovocci@gmail.com, hcci@bcci.bg; web: www.haskovocci.com

XACKOBCKA TbPIrOBCKO-NMPOMMLUJIEHA NANATA (XTMM)

rp. Xackoso 6300, 06n. XackoBo, bbarapus

yn. Llap Ocsoboguten Ne 4

Ten: +359 38 66 11 12; ten./dakc: +359 38 66 55 02

e-mail: haskovocci@gmail.com, hcci@bcci.bg; web: www.haskovocci.com

| “This publication has been produced with the assistance of the European Union through the Interreg-IPA CBC Bulgaria-Turkey
Programme, CCl number 2014TC16/5CB005. The contents of this publication are the sole responsibility of Haskovo Chamber
‘ of Commerce and Industry and can in no way be taken to reflect the views of the European Union or the Managing Authority

of the Programme.

Bu yayin Interreg-IPA Bulgaristan-Tiirkiye CBC Programi, CCl No 2014TC16/5CB005 yardimiyla gerceklesmistir ve Avrupa Birligi
| tarafindan desteklenmistir. Igeriginden sadece "HaskovoTicaret Odasi" sorumludur ve higbir sekilde, Avrupa Birlidin ya da Yénetim

Makami'nin gériislerini yansitmamaktadir ."

,1a3u nybaukayus e HanpaseHa c nookpenama Esponelickus cvbioz Ypes Mpoepama Memmepez UMA 3a mpaHcepaHU4HO
| cbmpyoHuYecmeso bvazapus — Typyus, CCl No2014TC16/5CB005. 3a cbObpraHuemo Ha masu nybaukayus omaoeapsa
‘ e0uUHCMeeHo ,, XacKoB8CKama Mbp208CKO-MPOMUWIEHA NaAama™ u Mo HUKaKb8 HaYUH He Moe 0a Ce 8b3rpuema Kamo

__ompasfsaua 8b3znedume Ha Esponelickus cbio3 uau Yapagassawud opeas no [lpoepamama.” .



